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A magnificent transformation
for 30 years’ development of
chinese flooring industry
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Economic climate
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Chinese economy enters an adjustment period, the growth
of real estate industry at a minimum speed of the past 30
years
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Consumption climate
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The new middle class expanded, the consumption
upgrading with the wealth accumulation.
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Consumption iteration
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The iteration of the consomers with post-80 and post-90
generations go to the stage.

New comsumerism emerged, upgrading becomes a part
of quality.

The demand from living to value and spirit.
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Industry development
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A: Consumption and
market climate to be
mature, the flooring
industry still has a brillant
prospects.

B: Pan-home furnishing
becomes the mainstream
of market which doesn’t
mean suitable for all the
businesses.

C: Accelerating of market
changing needs to speed
up of consumption
research and products
innovation.

D: Prevailing of fine
decoration and lacking of
brand premium space
reduce profits and
sustainability of
enterprises.
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Adhering to flooring industry and making a
professional brand of industry
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Transforming to a consumers’ brand with
consumers’ thinking.
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Insisting on intent strategy on the categories of soild
wood floor and solid wood heating floor
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Persisting in innovation of products for being
a expert and leader of solid wood category .
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